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I. Introduction

Video has become an integral part of our dai-
ly lives, permeating nearly every aspect of com-
munication, entertainment, and education in the 
digital age [1]. Its immersive nature allows for 
the conveyance of information, emotions, and 
narratives in a dynamic and compelling man-
ner. From social media platforms to advertising 
campaigns, from educational tutorials to cine-
matic experiences, the power of video to capti-
vate audiences and convey messages effectively 
is undeniable. However, the process of creating 
engaging video content can be complex and 
time-consuming, requiring expertise in various 
disciplines such as storytelling, cinematography, 
and editing [2]. Here enters artificial intelligence 
(AI), offering a promising solution to streamline 
and enhance the video creation process. In this 
article, we delve into the exciting realm of using 
AI to build videos, exploring its transformative 
potential from textual content to captivating vi-
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sual narratives. We examine the innovative ap-
plications of AI technologies in video produc-
tion, showcasing how they are revolutionizing 
workflows, expanding creative possibilities, and 
reshaping the way we consume and interact with 
video content.

This study delves into the fascinating realm of 
utilizing artificial intelligence (AI) to bridge the 
gap between textual content and video creation, 
or advertisement, tutorial, history, and educa-
tion.

II. Literature

A. Artificial Intelligence

Artificial Intelligence (AI) stands as one of the 
most transformative and rapidly advancing tech-
nologies of our time, revolutionizing industries 
and reshaping the way we interact with technol-
ogy, data, and information [3]. At its core, AI en-
compasses a broad spectrum of techniques and 
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methodologies aimed at endowing machines 
with the ability to simulate human-like intelli-
gence and behavior. From natural language pro-
cessing and computer vision to machine learn-
ing and deep learning, AI empowers systems to 
perceive, understand, and respond to complex 
inputs and tasks, often surpassing human capa-
bilities in speed, accuracy, and scalability. As AI 
continues to evolve, its impact spans across di-
verse domains, from healthcare and finance to 
transportation and entertainment, driving inno-
vation, efficiency, and unprecedented insights. 
In this article, we explore the multifaceted land-
scape of AI, delving into its principles, applica-
tions, and implications in the context of building 
videos - a process where AI’s capabilities are in-
creasingly leveraged to augment creativity, au-
tomate tasks, and elevate the quality of content 
production. Through a lens focused on video 
creation, we uncover the symbiotic relationship 
between AI and human creativity, revealing how 
these technologies are collaboratively shaping 
the future of multimedia content generation.

1.AI for marketing

AI for tourism marketing represents a trans-
formative approach to promoting destinations, 
experiences, and services within the travel indus-
try. By harnessing the power of artificial intelli-
gence (AI), tourism marketers can enhance their 
strategies, personalize experiences, and drive en-
gagement across various touchpoints in the cus-
tomer journey.

One key application of AI in tourism market-
ing is in data analysis and predictive analytics. AI 
algorithms can analyze vast amounts of data from 
sources such as social media, travel reviews, and 
website interactions to identify trends, preferenc-
es, and behaviors of travelers. This data-driven 
approach enables marketers to gain valuable in-
sights into customer preferences, allowing them 
to tailor their marketing efforts to specific demo-
graphics, interests, and booking patterns.

Another important aspect of AI in tourism 
marketing is personalization. AI-powered rec-
ommendation engines can deliver highly person-
alized travel recommendations and experiences 
to individual travelers based on their preferenc-
es, past behavior, and demographic information. 
Whether it’s suggesting personalized travel itin-
eraries, recommending activities based on inter-

ests, or offering targeted promotions, AI enables 
marketers to create more relevant and engaging 
experiences for travelers, ultimately driving con-
version and loyalty.

Furthermore, AI-powered chatbots and virtu-
al assistants are revolutionizing customer service 
in the tourism industry [4]. These intelligent bots 
can interact with travelers in real-time, provid-
ing assistance, answering questions, and guiding 
them through every stage of their journey, from 
trip planning to post-travel support. By leverag-
ing natural language processing (NLP) and ma-
chine learning algorithms, AI chatbots can offer 
personalized recommendations, handle booking 
inquiries, and resolve customer issues efficiently, 
enhancing the overall travel experience and cus-
tomer satisfaction.

Moreover, AI technology can optimize mar-
keting campaigns and advertising strategies 
in the tourism industry [5]. Through machine 
learning algorithms, marketers can analyze the 
performance of various marketing channels, ad 
creatives, and messaging to identify the most 
effective strategies for reaching and engaging 
target audiences. AI-powered tools can also au-
tomate the process of A/B testing, optimization, 
and campaign management, enabling marketers 
to maximize their return on investment (ROI) 
and allocate resources more effectively.

In summary, AI has the potential to revolu-
tionize tourism marketing by enabling data-driv-
en insights, personalized experiences, intelligent 
customer service, and optimized advertising 
strategies. By embracing AI technologies, tour-
ism marketers can stay ahead of the curve, adapt 
to evolving consumer preferences, and create 
more memorable and impactful experiences for 
travelers.

2. AI for traveling tutorial

AI for traveling tutorials represents an inno-
vative approach to providing personalized, in-
teractive, and informative guidance to travelers 
throughout their journey. Leveraging artificial 
intelligence (AI) technologies, traveling tutorials 
can offer a wide range of functionalities aimed at 
enhancing the travel experience and empower-
ing travelers with valuable insights, recommen-
dations, and assistance.

One key application of AI in traveling tutorials 
is itinerary planning. AI algorithms can analyze a 
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traveler’s preferences, interests, budget, and con-
straints to generate customized travel itineraries 
tailored to their specific needs. These itineraries 
may include recommendations for accommoda-
tions, transportation, activities, dining options, 
and sightseeing attractions, optimized for fac-
tors such as time, distance, and availability. By 
leveraging machine learning and predictive ana-
lytics, traveling tutorials can continuously refine 
and improve itinerary suggestions based on user 
feedback and past experiences, ensuring that 
travelers have access to relevant and up-to-date 
recommendations.

Another important aspect of AI in traveling tu-
torials is destination information and guidance. 
AI-powered virtual assistants and chatbots can 
provide travelers with real-time information and 
assistance throughout their journey, answering 
questions, providing directions, and offering rec-
ommendations based on their location and pref-
erences. These intelligent bots can offer insights 
into local customs, culture, and etiquette, as well 
as practical tips for navigating transportation sys-
tems, overcoming language barriers, and staying 
safe while traveling. By leveraging natural lan-
guage processing (NLP) and machine learning 
algorithms, traveling tutorials can deliver per-
sonalized and contextually relevant information 
to travelers, enhancing their overall experience 
and satisfaction.

Furthermore, AI technologies can enhance the 
multimedia content and interactive features of 
traveling tutorials. Virtual reality (VR) and aug-
mented reality (AR) experiences can immerse 
travelers in virtual simulations of destinations, 
landmarks, and attractions, allowing them to ex-
plore and experience different travel experiences 
from the comfort of their own home. AI-powered 
content generation tools can also automate the 
creation of travel guides, videos, and interactive 
maps, enriching tutorials with visually engaging 
and informative content that inspires and in-
forms travelers.

Moreover, AI can facilitate community-driven 
learning and collaboration within traveling tu-
torials. Social media integration, user-generated 
content, and peer-to-peer recommendations can 
enable travelers to share their experiences, in-
sights, and tips with fellow travelers, fostering 
a sense of community and collaboration. AI al-
gorithms can analyze user-generated content to 

identify trends, popular destinations, and emerg-
ing travel experiences, enriching tutorials with 
valuable insights and recommendations from a 
diverse range of sources.

In summary, AI-powered traveling tutori-
als represent a powerful tool for empowering 
travelers with personalized guidance, real-time 
assistance, and immersive experiences through-
out their journey. By leveraging AI technologies, 
traveling tutorials can provide travelers with 
valuable insights, recommendations, and assis-
tance that enhance their overall travel experience 
and inspire them to explore new destinations and 
cultures.

3. AI for learning history

AI for learning history, especially when vis-
iting tourism destinations with numerous arti-
facts, presents a unique opportunity to enhance 
the educational experience and deepen visitors’ 
understanding of historical contexts, cultures, 
and civilizations [6]. Leveraging artificial intel-
ligence (AI) technologies, visitors can engage in 
interactive and personalized learning experienc-
es that go beyond traditional guided tours and 
static exhibits.

One key application of AI in learning history 
at tourism destinations is context-aware informa-
tion delivery. AI-powered mobile applications or 
augmented reality (AR) platforms can provide 
visitors with real-time information about arti-
facts, monuments, and historical sites as they ex-
plore the destination. By using geolocation data 
and image recognition technology, these applica-
tions can identify artifacts within the visitor’s vi-
cinity and deliver relevant historical information, 
multimedia content, and interactive experiences 
directly to their mobile devices. This contextual 
information can enrich visitors’ understanding of 
the significance and cultural context of each arti-
fact, fostering a deeper appreciation for the histo-
ry and heritage of the destination.

Another important aspect of AI in learning 
history at tourism destinations is personalized 
learning pathways. AI algorithms can analyze 
visitors’ interests, preferences, and learning ob-
jectives to tailor educational content and expe-
riences to their individual needs. By leveraging 
machine learning techniques, AI-powered plat-
forms can recommend specific artifacts, exhibits, 
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or historical sites that align with visitors’ inter-
ests and provide customized learning pathways 
that cater to their preferred learning styles. This 
personalized approach to learning enables visi-
tors to explore the destination at their own pace, 
focusing on areas of interest and relevance to 
their learning goals.

Furthermore, AI technologies can facilitate 
immersive and interactive learning experiences 
at tourism destinations with numerous artifacts. 
Virtual reality (VR) and augmented reality (AR) 
simulations can recreate historical environments, 
events, and civilizations, allowing visitors to ex-
perience key moments in history firsthand. By 
immersing visitors in virtual reconstructions 
of ancient cities, archaeological sites, or histor-
ical events, AI-powered simulations can bring 
history to life in a vivid and engaging manner, 
enhancing visitors’ understanding and apprecia-
tion of the past. [7]

Moreover, AI can enable collaborative learn-
ing and knowledge sharing among visitors at 
tourism destinations with many artifacts. Social 
media integration, user-generated content, and 
gamification elements can encourage visitors to 
share their experiences, insights, and discoveries 
with each other, fostering a sense of community 
and collaboration. AI algorithms can analyze us-
er-generated content to identify common themes, 
historical connections, and cultural insights, en-
riching the learning experience with diverse per-
spectives and collective knowledge.

In summary, AI-powered learning experienc-
es at tourism destinations with numerous arti-
facts offer a dynamic and interactive approach 
to exploring history and heritage. By leverag-
ing AI technologies, visitors can engage in con-
text-aware, personalized, and immersive learn-
ing experiences that deepen their understanding 
of the past and inspire a lifelong appreciation for 
history and culture..

B. AI Generator

In the dynamic landscape of content creation, 
the emergence of AI-powered generators has 
sparked a revolution, offering creators innova-
tive tools to streamline and enhance their work-
flows [8]. AI generators leverage advanced al-
gorithms and machine learning techniques to 
automate the generation of diverse content types, 

ranging from text and images to audio and vid-
eo. These platforms harness the vast potential of 
artificial intelligence to assist creators in generat-
ing high-quality, personalized content efficiently 
and effectively. From marketing professionals 
seeking to create engaging social media posts to 
filmmakers looking to streamline the video pro-
duction process, AI generators cater to a wide 
array of creative needs across various industries.

Platforms and software dedicated to AI gener-
ation come in various forms, each tailored to spe-
cific use cases and functionalities. One such plat-
form is OpenAI’s GPT (Generative Pre-trained 
Transformer) models [9], which excel in generat-
ing coherent and contextually relevant text based 
on input prompts. These models have been ap-
plied in diverse applications, including content 
generation, conversational agents, and language 
translation.

For image generation, platforms like DeepArt, 
Deep Dream Generator, and RunwayML offer 
intuitive interfaces and powerful algorithms to 
create stunning visuals, artistic effects, and style 
transfers. These platforms utilize convolutional 
neural networks (CNNs) and generative adver-
sarial networks (GANs) to produce visually strik-
ing images from user inputs or predefined styles.

In the realm of audio generation, tools like 
Jukedeck and Amper Music utilize AI algorithms 
to compose original music tracks tailored to spe-
cific moods, genres, and preferences. These plat-
forms leverage deep learning techniques to ana-
lyze musical patterns and generate compositions 
that resonate with listeners.

In the context of video generation, platforms 
such as RunwayML, DALL-E, and DeepArt Ef-
fects are pioneering the use of AI to automate and 
enhance the video creation process. These plat-
forms employ sophisticated algorithms to syn-
thesize video content, create visual effects, and 
even generate entire scenes based on user input 
or predefined parameters.

As AI continues to evolve, the capabilities of 
AI generators are expected to expand further, 
empowering creators with unprecedented tools 
and opportunities to unleash their creativity. In 
this article, we explore the landscape of AI gener-
ators, examining the diverse platforms and soft-
ware available, their functionalities, and their po-
tential impact on the future of content creation.
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III. Method

This research uese mix metod, with quanita-
tive survey using questionnaires and qualitative 
interviews is a methodological approach to gath-
er in-depth insights, perceptions, and subjective 
experiences from participants. This approach 
aims to understand the nuances, motivations, 
and underlying reasons behind individuals’ atti-
tudes, beliefs, and behaviors.

A. Participants

The research is conducted from August 2023 
to December 2023 using.Google form amd con-
duted onliner. The participants were artist, prec-
titioners, educatirs etc. 

B. Designing Survey

1.	Questionnaire Development

Questions that encourage participants to fill 
the answer as folows:

1.	 How frequently do you use videos generat-
ed by AI technology for personal or profes-
sional purposes?

2.	 Which of the following best describes your 
primary use of AI-generated videos? (Select 
all that apply) a. Marketing and advertising 
b. Education and training c. Entertainment 
d. Social media content creation e. Other 
(please specify)

3.	 On a scale of 1 to 5, how satisfied are you 
with the quality of AI-generated videos 
you’ve used? (1 being very dissatisfied, 5 
being very satisfied)

4.	 What factors influence your decision to use 
AI-generated videos over traditionally pro-
duced videos?

5.	 Have you encountered any challenges or 
limitations when using AI-generated vid-
eos? If so, please describe.

6.	 How would you rate the overall effective-
ness of AI-generated videos in achieving 
your intended goals?

7.	 In what areas do you believe AI-generated 
videos excel compared to traditionally pro-
duced videos?

8.	 How likely are you to recommend the use 
of AI-generated videos to others? (Scale: 1 - 
Not likely at all, 5 - Extremely likely)

2. Administering the Survey:

1.	 The most suitable method for distributing 
the questionnaires, such as online surveys, 
paper-based surveys, or email invitations. 
Ensure confidentiality and anonymity of 
responses to encourage honest and candid 
feedback.

2.	 Data Collection: Collect responses from 
participants and organize the data for anal-
ysis. Consider using software tools for data 
management and analysis to streamline the 
process and ensure accuracy.

D. Data Analysis:

1.	 Transcription: Transcribe the audio record-
ings of the interviews verbatim or use tran-
scription software to convert spoken words 
into text format.

2.	 Thematic Analysis: Analyze the qualita-
tive data collected from both the question-
naires and interviews using thematic anal-
ysis techniques. Identify recurring patterns, 
themes, and categories within the data to 
derive meaningful insights.

3.	 Interpretation: Interpret the findings of 
the qualitative analysis in relation to the 
research objectives and theoretical frame-
work. Draw conclusions and implications 
based on the rich, descriptive data obtained 
from participants.

4.	 Triangulation: Compare and contrast find-
ings from the questionnaires and inter-
views to validate the results and enhance 
the credibility and trustworthiness of the 
study.

IV. Result and Discussion

A. Production

The study involves creating video about Rome 
for tourist marketing, tutorial, history of ancient 
Rome, as shown in Figure 1.

The video “Discovering Rome” serves as a 
multifaceted exploration of the captivating city 
of Rome, blending elements of tourist marketing, 
tutorial, and historical exposition. This immer-
sive journey takes viewers on a captivating voy-
age through the rich tapestry of Rome’s ancient 
history, cultural landmarks, and timeless allure.
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• 	 Introduction: The video begins with a cap-
tivating aerial view of Rome, showcasing 
iconic landmarks such as the Colosseum, 
Roman Forum, and Vatican City. A dynam-
ic introduction sets the stage for the explo-
ration ahead, inviting viewers to embark 
on a journey through the ages.

• 	 Tourist Marketing: The video seamlessly 
transitions into a showcase of Rome’s mod-
ern-day attractions, highlighting its vibrant 
street life, bustling piazzas, and culinary 
delights. From charming cafes to bustling 
markets, viewers are enticed by the city’s 
lively atmosphere and diverse cultural of-
ferings. Through stunning visuals and vi-
brant soundscapes, the video captures the 
essence of Rome as a must-visit destination 
for travelers around the world.

• 	 Tutorial: As the narrative unfolds, the vid-
eo delves into the historical and architec-
tural marvels that define Rome’s legacy. 
Expert commentary and visual annotations 
provide viewers with insightful tutorials 
on key landmarks, such as the Pantheon, 
Trevi Fountain, and Spanish Steps. De-
tailed explanations elucidate the historical 
significance and architectural mastery be-
hind each site, offering viewers a deeper 
understanding of Rome’s cultural heritage.

• 	 History of Ancient Rome: At the heart of 
the video lies a compelling exploration of 
ancient Rome, tracing the city’s illustrious 
past from its legendary foundation to the 

height of the Roman Empire. Through viv-
id reenactments and immersive storytell-
ing, viewers are transported back in time to 
witness pivotal moments in Rome’s histo-
ry, including the rise of Julius Caesar, the 
construction of monumental structures, 
and the fall of the Empire. Engaging nar-
ration and archival footage bring ancient 
Rome to life, offering a glimpse into the 
triumphs and tribulations of this legendary 
civilization.

• 	 Conclusion: The video culminates with a 
reflective montage of Rome’s enduring leg-
acy, celebrating its status as a timeless sym-
bol of human achievement and resilience. 
Viewers are left inspired and enlightened, 
with a newfound appreciation for the rich 
tapestry of history, culture, and heritage 
that defines the Eternal City.

• 	 Call to Action: As the video draws to a 
close, viewers are encouraged to embark 
on their own journey to Rome, where they 
can immerse themselves in the wonders of 
antiquity, savor the flavors of Italian cui-
sine, and create memories that will last a 
lifetime. With a final invitation to explore 
Rome’s timeless allure, the video leaves 
viewers eagerly anticipating their next ad-
venture in the Eternal City.

B. Data Analysis

The results of the survey is shown in Table 1.

Figure 1 Video about Rome ganerated by AI
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Table 1.  Summary of survey of AI-generated video

The total mean of 4.04 in Table 1 signifies those 
participants generally rated the AI-generated 
video as “Good.” This indicates positive aspects 
while highlighting opportunities for advance-
ment in frequency of use, primary use, satisfac-
tion with quality, influencing usage, challeng-
es and limitations, effectiveness, and strengths 
compared to traditional videos. In summary, the 
AI-generated video can enhance people’s work. 
It highlighted that AI-generated video is proper 
to be used.

AI-generated video content offers significant 
benefits in terms of frequency of use, primary 
use, satisfaction with quality, influencing usage, 
challenges and limitations, effectiveness, and 
strengths compared to traditional videos, it also 
presents several challenges and limitations relat-
ed to:

1.	 Creativity: While AI can generate videos 
based on predefined parameters and pat-
terns, it lacks human-like creativity. AI may 
struggle to produce truly original or inno-
vative content that resonates emotionally 
or intellectually with viewers in the same 
way that human creativity can.

2.	 Quality: AI-generated videos may lack the 
nuanced quality and attention to detail that 
human creators can achieve. This can result 
in videos that appear robotic or unnatural, 
with less polish and refinement compared 
to professionally produced content.

3.	 Ethics: There are ethical concerns sur-
rounding the use of AI-generated videos, 
particularly in terms of misinformation, 
propaganda, and deepfakes. Without prop-
er regulation and oversight, AI-generated 
videos could be used to manipulate or de-
ceive audiences, leading to harmful conse-
quences.

4.	 Dependency on Data: AI algorithms rely 
heavily on data for training and deci-
sion-making. Limited or biased datasets 
can result in AI-generated videos that per-
petuate stereotypes, biases, or misinforma-
tion. Moreover, the need for vast amounts 
of data can raise privacy concerns and exac-
erbate issues related to data ownership and 
control.

5.	 Authenticity: AI-generated videos may 
lack the authenticity and human touch that 
viewers value in content. Audiences may be 
skeptical or distrustful of videos produced 
entirely by machines, leading to challenges 
in building genuine connections or engage-
ment.

6.	 Job Displacement: The widespread adop-
tion of AI-generated video technology has 
the potential to disrupt traditional indus-
tries and displace human workers. As AI 
becomes more proficient at tasks tradition-
ally performed by humans, there is a risk of 
job loss and economic upheaval in sectors 
such as video production, animation, and 
content creation.

7.	 Legal Issues: The use of AI-generated vid-
eos raises legal questions regarding copy-
right, intellectual property rights, and 
liability. Determining ownership and re-
sponsibility for AI-generated content can 
be complex, especially in cases where copy-
righted material or sensitive information is 
involved. Additionally, the use of deepfake 
technology for malicious purposes can lead 
to legal repercussions and regulatory chal-
lenges.

IV. Conclusion

AI-generated video content offers a wide range 
of advantages, including frequency of use, pri-
mary use, satisfaction with quality, influencing 
usage, challenges and limitations, effectiveness, 
and strengths compared to traditional videos. As 

9.  
10.  

Table 1.  Summary of survey of AI-generated video 

Criteria Mean SD Description 

1. Frequency of Use 4.31 0.224 Very good 

2. Primary Use 4.10 0.069 Good 

3. Satisfaction with 
Quality 

3.67 0.072 Good 

4. Factors Influencing 
Usage 

4.02 0.216 Very good 

5. Challenges and 
Limitations 

4.13 0.188 Good 

6. Effectiveness 3.91 0.063 Good 

7. Strengths 
Compared to 
Traditional Videos 

3.82 0.237 Good 

8. Likelihood of 
Recommendation 

4.27 0.237 Very good 

Total mean 4.04  Good 

Note: 1.00 to 1.80 - Poor; 1.81 to 2.60 - Fair; 2.61 to 3.40 - Average; 3.41 to 4.20 - Good; 4.21 
to 5.00 - Very good 

AI-generated video content offers significant benefits in terms of frequency of use, primary 
use, satisfaction with quality, influencing usage, challenges and limitations, effectiveness, 
and strengths compared to traditional videos, it also presents several challenges and 
limitations related to: 

1. Creativity: While AI can generate videos based on predefined parameters and 
patterns, it lacks human-like creativity. AI may struggle to produce truly original or 
innovative content that resonates emotionally or intellectually with viewers in the 
same way that human creativity can. 

2. Quality: AI-generated videos may lack the nuanced quality and attention to detail that 
human creators can achieve. This can result in videos that appear robotic or unnatural, 
with less polish and refinement compared to professionally produced content. 

3. Ethics: There are ethical concerns surrounding the use of AI-generated videos, 
particularly in terms of misinformation, propaganda, and deepfakes. Without proper 
regulation and oversight, AI-generated videos could be used to manipulate or deceive 
audiences, leading to harmful consequences. 

4. Dependency on Data: AI algorithms rely heavily on data for training and decision-
making. Limited or biased datasets can result in AI-generated videos that perpetuate 
stereotypes, biases, or misinformation. Moreover, the need for vast amounts of data 
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AI technologies continue to evolve, the potential 
for innovation and advancement in video content 
creation will only continue to grow, empowering 
organizations and individuals to create engaging 
and impactful videos that resonate with audienc-
es worldwide.

While AI-generated video content offers sig-
nificant benefits, it also presents several challeng-
es and limitations related to creativity, quality, 
ethics, dependency on data, authenticity, job dis-
placement, and legal issues. As AI technologies 
continue to evolve, it will be important for cre-
ators, businesses, and policymakers to carefully 
consider these factors and address potential con-
cerns to ensure the responsible and ethical use of 
AI in video content generation.
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