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Abstract

This article explores the development of an AI-driven website, emphasizing the inte-
gration of artificial intelligence to enhance user experience, streamline operations, and 
improve overall efficiency. As digital landscapes evolve, the demand for intelligent and 
adaptive web solutions has surged, making AI a pivotal component in modern web-
site development. This study examines the methodologies, tools, and technologies in-
volved in creating an AI-based website, focusing on key aspects such as personalized 
content delivery, automated customer support, and data-driven decision-making. By 
leveraging AI, the website can dynamically adapt to user behavior, providing a more 
engaging and responsive experience. The research also addresses the challenges and 
considerations in implementing AI technologies, such as data privacy, algorithmic bias, 
and scalability. The findings suggest that incorporating AI into website development 
not only meets the growing expectations of users but also offers businesses significant 
competitive advantages in the digital marketplace. This study contributes to the field by 
providing a framework for developing AI-driven websites, highlighting best practices, 
and proposing future directions for research and development in this area.
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I. Introduction
In recent years, the rapid advancement of ar-

tificial intelligence (AI) has transformed vari-
ous industries, including web development [1]. 
AI-driven websites, which leverage machine 
learning, natural language processing, and data 
analytics, have begun to redefine how users inter-
act with digital platforms [2]. These technologies 
enable websites to provide personalized content, 
automated customer support, and enhanced user 
experiences, setting a new standard for online 
engagement. The integration of AI in web devel-
opment is not just a trend but a necessity for busi-
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nesses seeking to maintain a competitive edge in 
an increasingly digital marketplace.

The problem addressed by this research is the 
gap between current web development practices 
and the potential benefits that AI integration can 
bring. Despite the clear advantages, many busi-
nesses struggle to implement AI due to techni-
cal challenges, costs, and a lack of expertise. This 
study aims to identify the best practices for de-
veloping AI-based websites, including overcom-
ing common barriers and maximizing the bene-
fits of AI technologies.

The motivation for developing AI-based web-
sites stems from the growing demand for smart-
er, more responsive, and user-centric online plat-
forms [3]. Traditional websites, while functional, 
often lack the dynamic capabilities needed to 
meet modern user expectations. As users become 
more accustomed to tailored experiences and in-
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stant responses, businesses must adopt AI tech-
nologies to stay relevant. This study focuses on 
the development of AI-based websites to explore 
how these technologies can be effectively inte-
grated into web platforms to enhance functional-
ity, user experience, and business outcomes.

The benefits of this research are multifaceted. 
First, it provides a comprehensive guide for web 
developers and businesses looking to integrate 
AI into their websites, offering practical insights 
and strategies. Second, it contributes to the aca-
demic field by expanding the understanding of 
AI applications in web development, potentially 
inspiring further innovations. Lastly, by demon-
strating the value of AI-driven websites, this 
study can encourage wider adoption of AI tech-
nologies, ultimately leading to more advanced, 
user-friendly digital platforms that better meet 
the needs of both businesses and consumers.

A. Artificial Intelligence

Artificial Intelligence (AI) refers to the simu-
lation of human intelligence in machines that 
are designed to think, learn, and perform tasks 
typically requiring human cognitive functions 
[4]. These machines or systems are programmed 
to mimic human actions such as understanding 
natural language, recognizing patterns, solving 
problems, and making decisions. The goal of AI 
is to create systems that can perform tasks auton-
omously, with minimal human intervention, by 
using algorithms and models based on data.

AI is categorized into different types based on 
its capabilities:
l 	 Narrow AI: Also known as Weak AI, this 

is designed to perform a narrow task, such 
as facial recognition, internet searches, or 
driving a car. It is highly specialized and 
does not possess general intelligence be-
yond its specific programmed functions. [4]

l 	 General AI: Also known as Strong AI, this 
theoretical form of AI would have the abili-
ty to perform any intellectual task that a hu-
man can do. It would possess generalized 
human cognitive abilities, meaning it could 
independently solve problems, learn new 
tasks, and adapt to different situations. [5]

l 	 Artificial Superintelligence: This is a hy-
pothetical form of AI that surpasses hu-
man intelligence and capability. While still 
largely in the realm of science fiction, it is a 

subject of considerable debate and concern 
among AI theorists and ethicists. [6]

AI technologies are powered by a combina-
tion of machine learning, deep learning, natu-
ral language processing, and other data-driven 
techniques. Machine learning allows AI systems 
to improve their performance by learning from 
experience, using algorithms to find patterns and 
insights in large amounts of data. Deep learning, 
a subset of machine learning, involves neural 
networks with many layers that enable the AI to 
model complex patterns in data, such as recog-
nizing objects in images or understanding speech.

AI has a broad range of applications, includ-
ing in areas such as healthcare (e.g., diagnostic 
systems, personalized treatment plans), finance 
(e.g., algorithmic trading, fraud detection), trans-
portation (e.g., autonomous vehicles), and cus-
tomer service (e.g., chatbots, virtual assistants) 
[7]. The continuous advancement in AI is driv-
ing significant changes across industries, lead-
ing to new opportunities and challenges in how 
businesses operate, interact with customers, and 
make decisions.

The development and deployment of AI [8] 
also raise ethical and societal concerns, such as 
issues of bias in AI decision-making, privacy, job 
displacement, and the potential for autonomous 
systems to be used in harmful ways. As a result, 
there is ongoing discussion around the need for 
regulatory frameworks and ethical guidelines to 
govern the use of AI technologies responsibly.

B. Website

A website is a collection of interconnected web 
pages that are accessed through the internet using 
a web browser [9]. It serves as an online presence 
for individuals, businesses, organizations, or any 
entity wishing to share information, provide ser-
vices, or engage with users globally. Websites 
are hosted on servers and can be accessed via a 
unique URL (Uniform Resource Locator), com-
monly known as a web address.

Here are key components of a website [10]:
l 	 Domain Name: This is the address users 

type into a web browser to access a website, 
such as www.example.com. The domain 
name is a crucial part of a website’s identity 
and branding.

l 	 Hosting: Websites are hosted on servers, 
which store all the site’s files, data, and re-
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sources. Hosting providers offer the infra-
structure needed to keep websites accessi-
ble to users at all times.

l 	 Content Management System (CMS): A 
CMS is a software platform used to create, 
manage, and modify digital content on a 
website. Popular CMSs include WordPress, 
Joomla, and Drupal.

l 	 Design and User Interface (UI): The visu-
al layout of a website, including the color 
scheme, typography, and overall aesthetic, 
is part of its design. The user interface en-
compasses how users interact with the site, 
including navigation menus, buttons, and 
forms.

l 	 Backend: This refers to the server-side of a 
website, where all the processes, databases, 
and server interactions occur. It handles the 
site’s logic, data storage, and processing.

l 	 Frontend: The frontend is the client-side 
part of the website that users interact with 
directly. It includes the HTML, CSS, and Ja-
vaScript that control the layout, style, and 
interactive features of the site.

Types of websites can be described [9]:
l 	 Static Websites: These websites consist of 

fixed content, where each page is coded in 
HTML and displays the same information 
to every visitor. They are simpler to create 
but less flexible for dynamic content up-
dates.

l 	 Dynamic Websites: Dynamic websites 
generate content in real-time based on user 
interaction or data inputs. They often use 
a CMS and databases to display different 
content based on user actions or preferenc-
es.

l 	 E-commerce Websites: These are online 
platforms where products or services are 
sold. They include features such as shop-
ping carts, product catalogs, and payment 
gateways, enabling transactions over the 
internet.

l 	 Blogs: Blogs are regularly updated web-
sites where individuals or groups post ar-
ticles, news, or opinions on various topics. 
They often allow for user comments and 
social sharing.

l 	 Portfolios: These are personal or profes-
sional websites used to showcase the work 
of artists, designers, photographers, writ-

ers, and other creatives. They often include 
galleries, testimonials, and contact infor-
mation.

l 	 Corporate Websites: These represent busi-
nesses or organizations and provide in-
formation about their products, services, 
values, and contact details. They are often 
used for brand promotion and customer 
engagement.

l 	 Social Media Websites: Platforms like 
Facebook, Twitter, and Instagram are de-
signed to connect people and allow for con-
tent sharing, networking, and communica-
tion.

Importance of a website [10]:
l 	 Accessibility: Websites are accessible 24/7 

from anywhere in the world, making them 
an essential tool for communication, busi-
ness, and information sharing.

l 	 Marketing and Branding: A website serves 
as a digital storefront and a critical compo-
nent of a brand’s marketing strategy, help-
ing to attract and engage customers.

l 	 Information Sharing: Websites are effec-
tive for distributing information, whether 
it’s for educational purposes, news up-
dates, or entertainment.

l 	 Business Operations: For many business-
es, websites are integral to their operations, 
facilitating online sales, customer service, 
and operational efficiency.

Evolution of Websites:

Websites have evolved significantly since the 
inception of the World Wide Web in the early 
1990s. From basic text-based pages to highly in-
teractive and responsive sites, the development 
of web technologies such as HTML5, CSS3, Ja-
vaScript, and the rise of frameworks like React 
and Angular, have transformed the user experi-
ence and capabilities of modern websites [11].

As technology continues to advance, the future 
of websites will likely see increased integration 
with artificial intelligence, more personalized 
user experiences, and enhanced security features 
to protect against cyber threats.

II. Method
Developing a website involves several stag-

es and processes that are essential to ensure the 
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final product is functional, user-friendly, and 
meets the objectives of the business or individual 
creating it. Here’s an overview of the key stages 
and processes involved in website development:

1. Planning

The planning stage is crucial as it sets the foun-
dation for the entire project. It involves defining 
the website’s purpose, target audience, goals, and 
overall structure. During this stage, the following 
steps are typically taken:
l 	 Requirement Analysis: Identify the needs 

and objectives of the website, including the 
content, features, and functionalities re-
quired.

l 	 Scope Definition: Determine the project 
scope to avoid scope creep later in the de-
velopment process. This includes setting 
timelines, budget, and deliverables.

l 	 Site Architecture: Create a sitemap outlin-
ing the website’s structure, showing the hi-
erarchy of pages and how they are connect-
ed.

2. Design

The design stage involves creating the visual 
layout of the website [12]. This stage is where the 
look and feel of the website are developed, ensur-
ing it aligns with the brand identity and appeals 
to the target audience. Key processes include:
l 	 Wireframing: Create wireframes or mock-

ups to outline the basic layout and struc-
ture of the website’s pages without detailed 
design elements.

l 	 Visual Design: Develop the website’s vi-
sual style, including colors, fonts, images, 
and overall aesthetics. Tools like Adobe 
XD, Sketch, or Figma are often used for this 
purpose.

l 	 User Experience (UX) Design: Focus on 
the usability of the website to ensure it pro-
vides an intuitive experience for users.

3. Content Creation

Content is a critical component of any website, 
as it communicates the message and engages us-
ers. This stage involves:
l 	 Content Strategy: Plan what content will 

be needed, including text, images, videos, 
and other media.

l 	 Content Writing: Produce high-quality 
content that is informative, engaging, and 
optimized for search engines (SEO).

l 	 Content Organization: Ensure that con-
tent is well-organized and easy to navigate, 
matching the structure outlined in the site-
map.

4. Development

The development stage is where the website is 
built using various coding languages and content 
management systems (CMS). This stage typically 
includes:
l 	 Frontend Development: Coding the web-

site’s layout, design, and interactive ele-
ments using HTML, CSS, JavaScript, and 
other technologies. 

l 	 Backend Development: Creating the serv-
er-side logic that powers the website, in-
cluding databases, servers, and application 
programming interfaces (APIs). Backend 
development is crucial for ensuring the 
website’s functionality and integration 
with other systems.

l 	 Content Management System (CMS) In-
tegration: Implementing a CMS (such as 
WordPress, Drupal, or Joomla) that allows 
for easier content updates and manage-
ment without needing extensive coding 
knowledge.

5. Testing

Once development is complete, rigorous test-
ing is necessary to identify and fix any issues 
before the website goes live. The testing process 
includes:
l 	 Functionality Testing: Ensuring all fea-

tures work as expected, including forms, 
links, and navigation.

l 	 Compatibility Testing: Checking that 
the website works across different brows-
ers (Chrome, Firefox, Safari) and devices 
(desktops, tablets, smartphones).

l 	 Performance Testing: Evaluating the web-
site’s loading speed, responsiveness, and 
overall performance under different condi-
tions.

l 	 Security Testing: Ensuring that the website 
is secure from vulnerabilities such as SQL 
injection, cross-site scripting (XSS), and 
other cyber threats.
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6. Deployment

After testing is complete, the website is ready 
to be launched. Deployment involves:

Setting Up Hosting and Domain: Choose a 
web hosting provider and domain name if not al-
ready done. Transfer the website files to the live 
server.
l 	 Launching the Website: Make the website 

live for the public. This might involve final 
DNS settings and ensuring everything is 
functioning correctly after the launch.

l 	 Monitoring Post-Launch: Continuously 
monitor the website after launch to ensure 
it is running smoothly and handle any is-
sues that arise.

7. Maintenance and Updates

Website development doesn’t end with de-
ployment. Ongoing maintenance and updates are 
necessary to keep the website running smoothly 
and to adapt to changing needs. This includes:
l 	 Regular Updates: Updating content, soft-

ware, and security patches to ensure the 
website stays relevant and secure.

l 	 Performance Monitoring: Regularly check-
ing the website’s performance and making 
necessary adjustments to improve speed 
and user experience.

l 	 Backup and Recovery: Ensuring regular 
backups of the website are taken and hav-
ing a recovery plan in case of data loss or 
other emergencies.

Developing a website with the assistance of 
Artificial Intelligence (AI) involves leveraging 
various AI technologies to streamline, enhance, 
and automate different aspects of the website de-
velopment process [13]. AI can significantly im-
prove efficiency, accuracy, and user experience 
by providing advanced tools and insights. Here’s 
an overview of how AI assists in website devel-
opment:

1. Automated Design and Layout

AI-driven tools can automate the design pro-
cess by generating layouts and design elements 
based on user preferences and content require-
ments. These tools use machine learning algo-
rithms to analyze existing designs and create 
aesthetically pleasing and functional layouts. For 
instance:

l 	 AI Design Assistants: Tools like Adobe 
Sensei and Wix’s ADI (Artificial Design 
Intelligence) can suggest design templates, 
color schemes, and layouts based on the us-
er’s industry and preferences.

l 	 Dynamic Design Adjustments: AI can 
adapt designs in real-time based on user in-
teractions and feedback, ensuring that the 
website remains engaging and user-friend-
ly.

2. Content Creation and Management

AI can facilitate content creation and manage-
ment by automating writing, generating content 
ideas, and optimizing content for search engines. 
Some ways AI aids in this area include:
l 	 AI Content Generators: Tools like GPT-

4 can generate high-quality text for blogs, 
product descriptions, and other website 
content based on keywords and topics pro-
vided by the user.

l 	 Content Optimization: AI-powered tools 
can analyze content for SEO best practic-
es, suggesting improvements to enhance 
search engine rankings and readability.

3. Personalization and User Experience

AI enhances user experience by personalizing 
content and interactions based on user behav-
ior and preferences. This personalization can be 
achieved through:
l 	 Recommendation Engines: AI algorithms 

analyze user data to provide personalized 
product recommendations, content sugges-
tions, and targeted offers.

l 	 Chatbots and Virtual Assistants: AI-driv-
en chatbots can interact with users, answer 
their queries, and assist with navigation, 
improving overall user engagement and 
support.

4. Testing and Quality Assurance

AI tools can automate the testing and quality 
assurance processes, identifying issues and opti-
mizing performance. This includes:
l 	 Automated Testing: AI can perform repet-

itive testing tasks, such as functional and 
regression testing, more efficiently than 
manual testing.
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l 	 Performance Monitoring: AI-driven tools 
can monitor website performance, detect 
anomalies, and provide insights into areas 
needing improvement.

5. Security and Threat Detection

AI enhances website security by detecting and 
responding to threats more effectively. AI can 
contribute to:
l 	 Threat Detection: AI systems can ana-

lyze patterns and detect potential securi-
ty threats, such as malware, phishing at-
tempts, and unusual activity.

l 	 Automated Responses: AI can trigger au-
tomated responses to mitigate risks and ad-
dress vulnerabilities in real-time.

6. SEO and Analytics
AI tools can optimize search engine optimiza-

tion (SEO) and analyze website performance to 
provide actionable insights. This includes:
l 	 AI SEO Tools: Tools like Moz and Ahrefs 

use AI to analyze keywords, backlinks, and 
site structure to optimize SEO strategies.

l 	 Predictive Analytics: AI can analyze user 
data and predict trends, helping business-
es make data-driven decisions to improve 
their website’s effectiveness.

7. User Behavior Analysis
AI can analyze user behavior to provide in-

sights into how users interact with a website, en-
abling continuous improvement. This involves:
l 	 Heatmaps and Click Tracking: AI tools 

generate heatmaps and track user clicks to 
visualize user interactions and identify ar-
eas for improvement.

l 	 Behavioral Analysis: AI can segment users 
based on their behavior, allowing for more 
targeted marketing and content strategies.

8. Visual and Speech Recognition
AI technologies such as visual and speech rec-

ognition can enhance website functionality and 
accessibility. This includes:
l 	 Image and Video Analysis: AI can tag and 

categorize visual content automatically, 
improving searchability and organization.

l 	 Speech-to-Text and Text-to-Speech: 
AI-powered speech recognition tools can 
convert spoken language into text and vice 

versa, making websites more accessible to 
users with disabilities.

Incorporating AI into website development 
offers numerous benefits, including streamlined 
design processes, enhanced content manage-
ment, personalized user experiences, and im-
proved security. By leveraging AI, developers 
can create more dynamic, efficient, and user-cen-
tric websites, ultimately leading to better busi-
ness outcomes and user satisfaction.

III. Results and Discussion
To develop a website, the initial steps involve 

purchasing a domain name and securing web 
hosting. Here’s a detailed description of each 
step:

A. Buying a Domain Name

A domain name is your website’s unique ad-
dress on the internet. It’s the URL (Uniform Re-
source Locator) that users will type into their 
browser to access your site. 

Steps to Purchase a Domain Name:

l 	 Choose a Domain Name: Decide on a name 
that reflects your business or personal 
brand. It should be memorable, easy to 
spell, and ideally include relevant key-
words related to your content or industry.

l 	 Check Availability: Use a domain name reg-
istrar or a domain availability checker to 
see if your chosen name is available. Pop-
ular registrars include GoDaddy, Name-
cheap, and Google Domains.

l 	 Register the Domain: Once you’ve found an 
available domain name, you can register it 
through a domain registrar. This involves 
filling out your contact information and 
paying the registration fee. Domain names 
are usually leased on an annual basis, but 
you can often opt for multiple years.

l 	 Choose a Domain Extension: Domain exten-
sions (e.g., .com, .net, .org) are the suffixes 
at the end of the domain name. Choose one 
that suits your purpose, although .com re-
mains the most common and recognizable.

l 	 Add Domain Privacy Protection: Most reg-
istrars offer privacy protection services to 
keep your personal information confiden-
tial and reduce spam.



ISSN 2964-5387 (online) 
Vol 3, No 2, 2024

60

International Journal of Educational Technology and Artificial Intelligence 

B. Securing Web Hosting
Web hosting is a service that allows your web-

site to be accessible on the internet. It involves 
renting space on a server where your website’s 
files are stored.

Steps to Secure Web Hosting
l 	 Choose a Hosting Plan: There are different 

types of hosting plans, including shared 
hosting, VPS (Virtual Private Server) host-
ing, dedicated hosting, and cloud hosting. 
Shared hosting is often sufficient for small 
websites, while larger sites might need VPS 
or dedicated hosting for better performance 
and control.

l 	 Select a Web Hosting Provider: Choose a 
reliable hosting provider that meets your 
needs in terms of performance, customer 
support, and features. 

l 	 Sign Up and Configure: Sign up for the host-
ing plan that best fits your requirements. 
During this process, you will need to con-
figure your hosting settings, such as select-
ing the server location and setting up email 
accounts.

l 	 Link Domain to Hosting: After purchasing 
hosting, you need to connect your domain 
name to your hosting account. This usual-
ly involves updating your domain’s DNS 
(Domain Name System) settings to point 
to your hosting provider’s servers. Instruc-
tions for this process are typically provided 
by your hosting provider.

l 	 Install a Content Management System 
(CMS): Many hosting providers offer one-
click installations for popular CMSs like 
WordPress, Joomla, or Drupal. These sys-
tems make it easier to build and manage 
your website without extensive coding 
knowledge.

By following these steps, you lay the founda-
tion for your website. Once you have your do-
main and hosting set up, you can proceed with 
designing, developing, and populating your site 
with content.

C. Install a Content Management 
System WordPress 

Installing a Content Management System 
(CMS) like WordPress is a crucial step in setting 

up a website. WordPress is a widely-used, open-
source CMS known for its user-friendly interface 
and extensive customization options. To begin 
the installation, you first need to access your web 
hosting control panel. Many hosting providers 
offer one-click installation tools for WordPress, 
simplifying the process significantly. If this op-
tion is available, simply select WordPress from 
the list of applications, follow the prompts to 
configure basic settings such as your site’s title, 
username, and password, and the tool will han-
dle the installation for you.

If your hosting provider doesn’t offer a one-
click installation, you can manually install Word-
Press by downloading the latest version from 
the WordPress.org website. After downloading, 
upload the WordPress files to your web server 
using an FTP client or through your hosting con-
trol panel’s file manager. Next, create a MySQL 
database and user through your hosting control 
panel, then configure the wp-config.php file to 
connect WordPress to this database. Once these 
steps are completed, visit your domain name in 
a web browser to run the WordPress installation 
script. You will be prompted to enter details such 
as your site’s title, your chosen username, and 
a password. After submitting this information, 
WordPress will complete the installation, and 
you can then log in to your new WordPress site 
through the admin dashboard to begin custom-
izing and adding content. This installation pro-
cess sets up the core framework of your website, 
enabling you to leverage WordPress’s powerful 
tools and plugins to build and manage your site 
efficiently.

Once the domain, hosting, and SSL are active, 
you can proceed with the WooCommerce instal-
lation. Before installing WooCommerce, you can 
first install WordPress using the Instant Deploy 
feature from Domain Nesia. After completing 
the WordPress installation, you can then install 
WooCommerce on your hosting.

1.  	Access the WordPress wp-admin dash-
board by adding /wp-admin/ to the right 
side of your website name. For example, if 
your website is named creatio.cloud, you 
would login creatio.cloud/wp-admin/ as 
shown in Figure 1.

2.  After that, we are in the Wordpress cms, as 
shown in Figure 2.
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Figure 1. Login WordPress

 

Figure 2. WordPress cms

3. 	 Click Generate content, then a display ap-
pears. Select Pages in the Content Type, 
and write “The content about digital skills 
and technologies that are important in the 
digital age” in the field of Content main 
idea, as shown in Figure 3.

4. 	 Click Generate content, then the results ap-
pear, as shown in Figure 4.

Figure 3. Create content

Figure 4. Results of content creation

5. 	 Scroll down, then click Publish, then the 
results appear, as shown in Figure 5.

Figure 5. Homepage

C. Testing

The first step in the analyze phase is delivering 
questionnaires and conducting interviews with 
the respondents, about the website. The research-
ers created the questionnaires to get the informa-
tion for requirement analysis as follows:

Content

The content is easy to understand.
The content is interesting.

Infrastructure

The internet connection is proper for online 
applicarion.

Media

Accessing images and video using a computer is 
easy.
Accessing images and video using a mobile device 
is easy.

Motivation

The new technology motivates to use.

Art
Artistic and attractive.
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The results of the questionnaires, as shown in 
Figure 6, indicated that respondents satisfied in 
the website, such as uninteresting content and 
lack of motivation. So, the content should be im-
proved and more interesting, and the respondent 
need to improve their digital skills and technol-
ogies.

Figure 6. Results research

IV. Conclusion
In conclusion, the initial phase of the analysis 

involved distributing questionnaires and con-
ducting interviews to gather insights about the 
website. The questionnaires were meticulous-
ly designed to capture detailed information re-
garding several aspects of the website, including 
content clarity, infrastructure adequacy, media 
accessibility, user motivation, and visual appeal. 
The findings from these questionnaires, as illus-
trated in Figure 6, revealed that while respon-
dents were generally satisfied with the website, 
there were notable areas for improvement. Spe-
cifically, issues were identified with the content 
being perceived as uninteresting and a lack of 
motivation to engage with the new technology. 
To address these concerns, it is essential to en-
hance the content to make it more engaging and 
relevant, while also encouraging respondents to 
improve their digital skills and familiarity with 
emerging technologies. This approach will not 
only refine the user experience but also contrib-
ute to the overall effectiveness and appeal of the 
website.

Future research in the development of web-
sites, particularly those assisted by AI, should 
focus on several key areas to further enhance ef-
fectiveness and user experience, specially Long-
Term Impact Studies: Evaluating the long-term 

impacts of AI-assisted websites on user behavior, 
business performance, and technological adop-
tion. This includes assessing how AI advance-
ments influence market trends and user expecta-
tions over time.
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